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What is the EU GDPR? 



What Is It All About? 

•  The General Data Protection Regulation (GDPR) plans to unify data protection within the EU with a single law 
•  The GDPR covers all data controllers and data subjects based in the EU. It also applies to organizations based outside 

the EU that process the personal data of its residents. 
•  The definition of personal data covers anything that points to their professional or personal life, including names, 

photos, emails, IDs, bank details, social networking posts, medical information, or computer IP address. 
•  It will replace existing and redundant legislation that is not fit for purpose in a digital age 
•  Fines up to 20,000,000 EUR or up to 4% of the annual worldwide turnover 



Alternative Views of GDPR 

loom, oom, anic and un 



“I would like more control over the personal 
information I give companies and the way it is stored” 

90%
Total 
agreement

Source: nVision Research | Base: 912 online respondents aged 18+, GB, 2015 DMA 

 



“Businesses should seize upon GDPR as the catalyst to transform their businesses into human-
centric ones.  

They should use the GDPR framework as the foundation for an authentic and transparent 
relationship with their customers.” 



6 Bases for Data Processing 

a) CONSENT – the individual has given their Consent to the processing of their Personal Data. 
b) CONTRACTUAL - processing of Personal Data is necessary for the performance of a contract to which the individual is a party or for 
the Controller to take pre-contractual steps at the request of the individual. 
c) LEGAL OBLIGATION - processing of Personal Data is necessary for compliance with a legal obligation to which the Controller is 
subject. 
d) VITAL INTERESTS - processing of Personal Data is necessary to protect the vital interest of the individual or of another individual. 
e) PUBLIC TASK - processing of Personal Data is necessary for the performance of a task carried out in the public interest or in the 
exercise of official authority. 
f) LEGITIMATE INTERESTS – processing is necessary under the Legitimate Interests of the Controller or Third Party, unless these 
interests are overridden by the individual’s interests or fundamental rights. 



Consent 

Defined in the Regulation as 
• Freely Given 
• Specific 
• Informed 
• Unambiguous 
 

Additionally 
• Unbundled and Granular 



Unbundling 



Granularity 



Legitimate Interest 

Recitals 47 to 50 in the GDPR give some examples of when a Controller may have a Legitimate 
Interest which would need to be confirmed by a Legitimate Interest Assessment 
 

    1. Direct Marketing 
    2. Reasonable Expectations 
    3. Relevant and appropriate relationship 
    4. Strictly necessary for fraud prevention 
    5. Organisational 
    6. Network and Information Security 



Legitimate Interest versus Consent 

Is consent the most important Lawful Basis for processing? 
• It is important to note that there is no hierarchy of Lawful Bases for 
processing Personal Data: all are equally valid. Controllers may choose a 
different Lawful Basis for different processing activities. The most appropriate 
Lawful Basis will depend on the Personal Data being processed and the 
purposes for processing. 

 
• Legitimate Interests may be considered where: another Lawful Basis is not 
available due to the nature and/or scope of the proposed processing; or 
where there are a number of Lawful Bases that could be used but Legitimate 
Interests is the most appropriate 



Potential Impacts On Marketing 
Channel Opt out Opt in 

Doordrop X 

Addressed mail to (prospective) 
customers 

 
X 

Addressed mail to non customers  
X 

E-Mail Marketing to (prospective) 
customers 

 
X 

E-Mail Marketing to non customers  
X 

Telephone calls, MMS/SMS X 

(Re)Targeting (cookies, web beacons…)  
X 



The Rise and Fall of Media Channels 

Source:	  Sta+sta	  and	  ELMA	  



The Role of Doordrop in the Marketing Mix 

• Doordrop offers a unique combination of cost-effective acquisition and scalability 




